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Wipro Technologies

Emphasis on Japanese language 
gains an edge

Japan affiliate established in Tokyo.

Moved from Higashi Oi, Shinagawa-ku to Yokohama Landmark Tower.

Established Osaka office. 
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Wipro’s “Floating Center” located along with other IT businesses 
in Bangalore’s Electronic City Industrial Park

Hiroshi N. Alley, President and Representative 
Director - Wipro Japan and Chief Executive - Japan 
and China Operations
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Wipro Japan is the Japanese affiliate of one of India’s 

largest general IT services companies, Wipro 

Technologies. A business with a long history, Wipro got 

its start in 1945 as a manufacturer of salad oil and 

subsequently became a conglomerate, taking on new 

fields such as soaps and medical equipment. Wipro 

joined the IT field in the 1980s with its success as the 

hardware sales company for U.S.-based Sun 

Microsystems in India.

Wipro Technologies (head office, Bangalore), now the 

anchor enterprise of the Wipro group, offers IT services 

to Fortune 500 companies and dotcoms. Its solutions 

target the applications and infrastructure for making 

the leap to e-business.

In 1998, Wipro Japan was set up in 

Tokyo to serve Japanese enterprises 

that were facing a rapidly growing 

need to outsource software 

development. Four years later, in 

2002, it moved its offices to 

Yokohama City, where it benefited 

from support for key industries 

locating in the area, office information 

and human resources information 

through a partnership with the 

employment department of a science 

university in the city. It currently has a 

staff of about 150 employees. Wipro 

Japan has a track record of steadily 

expanding business and brings in 4% of Wipro 

Technologies’ worldwide IT service sales.

A member of the Japan Information Technology Services 

Industry Association (JISA) visited Wipro Technologies 

headquarters in 1994, placing an order for a small 

project that ultimately drew Wipro to the Japan market. 

Wipro Japan says that the group's strengths lie in their 

“high-quality, on-time delivery and IT technologies so 



The “Global Command Center” offers remote management of IT infrastructure. 

Japanese Operation
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System integration, information system outsourcing, 
package implementation, software application 
development and maintenance, R&D services 

Yokohama Landmark Tower, 9F, 2-1-1 Minatomirai 
2-Chome, Nishi-Ku, Yokohama City, Kanagawa 
220-8109, Japan

http://www.wipro.com/japanese
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advanced they are not yet available in Japan.” Japanese 

enterprises doing business with Wipro have expressed 

surprise at the sophistication and high quality of its 

software processes.

Major services in Japan include development of 

embedded software, Internet software and e-commerce. 

Wipro also develops programs for digital cameras and 

DVD chips.

What accounts for Wipro Japan's success in the 

Japanese market? Wipro itself says that for any given 

project from a Japanese business, it mobilizes not just  

those engineers stationed in Japan but also takes full  

advantage of its offshore development center at Wipro 

Technologies headquarters in Bangalore. Here, 900 

engineers dedicated to serving Japanese businesses 

enable the company to respond flexibly to the needs of 

the moment and offer full support. In addition, about 

10% of those engineers are bilingual, with good 

command of Japanese.

The company's Japan Development Center (in 

Yokohama's Landmark Tower) has Japanese staff and 

bilingual foreign consultants stationed there.

Although its business is enjoying smooth sailing, Wipro 

Japan has had to deal with some issues. The 

government has made it easier for engineers to get 

visas for their assignments to Japan, but housing is as 

much a problem for Wipro as it is for other non-

Japanese companies. Management wishes that Japan 

would loosen its regulations so that engineers on 

assignment to Japan can stay in affordable housing.

Wipro Japan anticipates that the demand for 

outsourcing from Japanese 

enterprises will continue to grow. 

They have full confidence that the 

previously mentioned offshore 

development center in Bangalore 

will maintain its cost 

competitiveness.

Wipro takes pride in the fact that 

its headquarters in India has its 

training center that teaches staff 

members not just the language of 

Japan but also its culture, business 

customs and unique software. This 

facility allows Wipro to offer more 

exacting services to Japanese 

companies.  No other company in 

India gives such training.

Wipro Japan’s Vice President Harikrishna Bhat sums it 

up by saying, “We can offer the ideal solutions to our 

customers with not just speed and new technology but 

also our quality, timely delivery and, most importantly, 

cost performance.”


